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BY THE END OF 2019, CISCO ESTIMATES

88SHORT-FORM VIDEO
IS ONE OF THE BEST

PERFORMING CONTENT
FORMATS IN 2019

SHORT-FORM VIDEO 
IS ONE OF THE BEST 

PERFORMING CONTENT 
FORMATS IN 2019 

Financial Marketing Services www.gate39media.com

SOURCES:

1. https://www.emarketer.com/content/who-is-using-digital-content-marketing-
in-the-us?ECID=SOC1001

2. https://www.hubspot.com/marketing-statistics

3. https://prezi.com/resources/2018-state-of-attention-report/

4. https://contentmarketinginstitute.com/wp-content/uploads/
2018/12/2019_B2C_Research-FINAL-PDF-12_10_18.pdf

5. https://contentmarketinginstitute.com/

6. https://www.gartner.com/en/newsroom/press-releases/2018-02-19-gartner-
says-25-percent-of-customer-service-operations-will-use-virtual-customer-
assistants-by-2020

7. https://www.mediapost.com/publications/article/329159/2019-poised-to-usher-
in-new-era-of-video-marketi.html?edition=112091

8. https://www.prophet.com/altimeter/about/

https://www.emarketer.com/content/who-is-using-digital-content-marketing-in-the-us?ECID=SOC1001
https://www.emarketer.com/content/who-is-using-digital-content-marketing-in-the-us?ECID=SOC1001
https://www.emarketer.com/content/who-is-using-digital-content-marketing-in-the-us?ECID=SOC1001
https://www.hubspot.com/marketing-statistics
https://prezi.com/resources/2018-state-of-attention-report/
https://contentmarketinginstitute.com/wp-content/uploads/
https://contentmarketinginstitute.com/
https://www.gartner.com/en/newsroom/press-releases/2018-02-19-gartner-says-25-percent-of-customer-service-operations-will-use-virtual-customer-assistants-by-2020
https://www.gartner.com/en/newsroom/press-releases/2018-02-19-gartner-says-25-percent-of-customer-service-operations-will-use-virtual-customer-assistants-by-2020
https://www.gartner.com/en/newsroom/press-releases/2018-02-19-gartner-says-25-percent-of-customer-service-operations-will-use-virtual-customer-assistants-by-2020
https://www.gartner.com/en/newsroom/press-releases/2018-02-19-gartner-says-25-percent-of-customer-service-operations-will-use-virtual-customer-assistants-by-2020
https://www.gartner.com/en/newsroom/press-releases/2018-02-19-gartner-says-25-percent-of-customer-service-operations-will-use-virtual-customer-assistants-by-2020
https://www.mediapost.com/publications/article/329159/2019-poised-to-usher-in-new-era-of-video-marketi.html?edition=112091
https://www.mediapost.com/publications/article/329159/2019-poised-to-usher-in-new-era-of-video-marketi.html?edition=112091
https://www.mediapost.com/publications/article/329159/2019-poised-to-usher-in-new-era-of-video-marketi.html?edition=112091
https://www.prophet.com/altimeter/about/
http://www.gate39media.com

